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Important Information

Å SAFE HARBOR STATEMENT

Å Certain statements made in this presentation are forward-looking

in nature and, accordingly, are subject to risks and uncertainties.

These forward-looking statements are only predictions based on

past experience and/or our current expectations and projections

about future events. Important factors could cause our actual

results, performance or achievements to differ materially from

those expressed or implied by these forward-looking statements.
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ÅStarted on the PGA Tour in the Mid 80ôsand later incorporated in Monterey County, CA in 2000,
FEEL is a leading, innovative manufacturer and distributor of high performance golf products

ÅOnly one of a few golf manufacturers today that assemble their golf products in the U.S. for
better quality control, and reportedly the only golf company whose products are designed, built
and backed by PGA members

ÅProducer of the revolutionary reverse taper Full ReleaseTM grip, the first significant innovation to
golf grips since the gameôsinception and independently tested and validated to immediately
increase distance and accuracy over traditional taper grips1

Å FEEL grips named the ñTopDiscoveryòat the International PGA Show

Å FEEL also manufactures and distributes award winning wedges, as well as high performance
drivers, irons and putters for highly discriminating amateurs and Tour players

Å In early 2009 became a fully reporting, publicly traded company on the Over-the-Counter
Bulletin Board (OTCBB) under the ticker symbol ñFEELò

3

Company Overview

1Source: PGA Tour Partners 
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Investment Highlights

VEvolutionary Product
Poised to be the ñNext Generation Golf Productòsuccessor to metal woods, graphite
shafts and soft spikes. The golf grip is the most important part and the only connection
you have to the club.

VLimited Immediate Competition
FEEL dwarfs only other established reverse taper grip manufacturer, and FEELôshigh
performance grips designs are multiple patent protected

VSubstantial Opportunity
Golf club grip market alone is approximately $500M1 (M=Million); Each 1% market share
conversion (driven by demonstrably better performance) becomes significantly material

VEstablished Distribution Network
Active sales channels through major retailers: Golfsmith, Edwin Watts, PGA Superstores
and others

VIconic Leadership
Chairman and CEO Dr. Lee Miller (AKA: ñDr. Feelò)is a PGA Member and has fitted clubs
for Gary Player, Arnold Palmer, Jack Nicklaus, Chi Chi Rodriguez and many other PGA and
LPGA players

VStrong EBITDA Growth Potential
With capital raise goals achieved and first acquisition completed, 53% anticipated CAGR

1Source: Lamkin, Winn Grips 
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Market Opportunity

Next Generation products have

produced Dramatic Industry Growth:

1970 ïMetal Woods

1991 ïFace Balanced Putters

1993 ïGraphite shafts

1999 ïOversized Drivers

2000 ïPlastic (Soft) Spikes

2002 ïHybrid Clubs

And Next in Line:

2009/2010 ïReverse Taper

Performance Golf Grips

Feel Golf ranks #1 in market share

for reverse taper golf grips, well ahead 

of its nearest competitor

Source:   Lamkin, Winn Grips 

Source:  National Golf Foundation


